
BROOKINGS — The South
Dakota FFA Association
hosted 512 FFA members
from across South Dakota at
the 2013 State FFA Leader-
ship Career Development
Events on Dec. 8-9 in Pierre.

These FFA members ad-
vanced to the state level
competition by placing first
or second at their district
competitions. At the State
Leadership Career Develop-
ment Events, members and
chapters were recognized for
their success in 11 leader-
ship areas. Winning teams
and individuals advance to
compete in their Career De-
velopment Event areas at the
National FFA Convention in
Louisville, Kentucky next
fall. Paul Dybedahl, 2011-
2012 State FFA President, ad-
dressed FFA members at the
awards luncheon Monday af-
ternoon. 

• Parliamentary Proce-
dure teams, consisting of
seven members per team,
demonstrate an FFA business
meeting. Our state sponsor
is South Dakota Farmers
Union, and the national level
sponsor is TransCanada. The
state level team travel schol-
arship is sponsored by
Monte and Ruth Mason and
Brett and Tracy Kaltvedt.
The team results are as fol-
lows: GOLD — Highmore;
SILVER — Lennox-Sund-
strom; SILVER — DeSmet;
BRONZE — Willow Lake;
BRONZE — Clark

• The All-State Parliamen-
tary Procedure Team is com-
prised of the top individual
officer from each position.
These competitors are the
best-of-the-best in their re-
spective position. This area
is sponsored by Skinner Fi-
nancial Services. Those se-
lected are: President —
McKenzee Zilverberg, High-
more; Vice President — An-
drea Schubloom, De Smet;
Secretary — Hayden
Houdek, Highmore; Treas-
urer — Ben Peterson, High-
more; Reporter — Jane
Hervi, Willow Lake; Sentinel
— Grant Sweeter, Lennox-
Sundstrom; Student Advisor
— Tristan Ashdown, High-
more 

• In Prepared Public
Speaking, each contestant
presents a 6-8 minute agri-
culture-oriented speech and
answers five minutes of re-
lated questions. The event
and travel scholarship are
sponsored by Hefty Seed
Company. The national level
sponsor is Monsanto. The re-
sults were: GOLD — Kierra
Leddy, Milbank; GOLD —
Haley Boyer, Alcester-Hud-
son; SILVER — Abby Hora,

Viborg-Hurley; SILVER —
Cooper Eliason, Howard; SIL-
VER — Kaley Nolz, Mitchell;
BRONZE — Makayla Mathi-
son, Wilmot; BRONZE —
Logan Hoffman, Bridgewater-
Emery; BRONZE — Sarah
McClure, Hoven

• In Extemporaneous
Public Speaking, an unre-
hearsed 4-6 minute speech is
written and presented on-
site. Each contestant is al-
lowed only 30 minutes to
prepare. Our state level and
travel scholarship sponsor is
the South Dakota Farm Bu-
reau. The national level
sponsor is the American
Farm Bureau Federation. Re-
sults were as follows: GOLD
— Shelby Riggs, Mitchell;
GOLD — Emily Pilatzki, Mil-
bank; SILVER — Jacob Erick-
son, Milbank; SILVER — Nick
Young, Clark; SILVER —
Nicole Hamilton, Hitchcock-
Tulare; BRONZE — Andrew
Streff, McCook Central;
BRONZE — Chase Wallace,
Harrisburg; BRONZE — Ja-
clynn Knutson, Viborg-Hur-
ley

• Job Interview chal-
lenges FFA members to com-
plete a job application, write
a letter of application, partic-
ipate in an actual interview
and compose a follow-up let-
ter. Our sponsor is the South
Dakota Department of Agri-
culture and the national
sponsor is CSX Transporta-
tion. The winning person
travel scholarship is spon-
sored by Kindra Gordon and
Three Corners Agency, Inc. –
Melissa Stearns, Agent. The
results were: GOLD — Pey-
ton DeJong, Philip; GOLD —
Rachel Schartz, West Cen-
tral; SILVER — Kaden Eisen-
braun, Wall; SILVER — Tara
Heuer, Hoven; SILVER — Jor-
danne Howe, Redfield;
BRONZE — Sara Waldner,
West Central; BRONZE —
Bailey Zueber, Hoven;
BRONZE — Lisa Smith, Kim-
ball

• Ag Sales team members
work together to develop a
strategy for selling pre-deter-
mined products to specific
customer scenarios. Partici-

pants also practice their in-
dividual sales skills by sell-
ing an agricultural product
to a customer. This event is
sponsored by the South
Dakota Department of Agri-
culture. The winning travel
scholarship is sponsored by
Eastern Farmers Coopera-
tive. The national level spon-
sor is Monsanto. The results
were:

—— Individuals: GOLD —
Tate Ketelhut, Miller; GOLD
— Alex Trautman, Rapid
City; SILVER — Bailey Zer-
foss, Wolsey-Wessington; SIL-
VER — Jim Ellsworth,
Chamberlain; SILVER —
Brandon Houska, Chamber-
lain; BRONZE — Hunter
Johnson, Rapid City;
BRONZE — Adam Eichacker,
McCook; BRONZE — Sidney
Carey, Wolsey-Wessington
and Chelsey Langbehn,
Wolsey-Wessington (tie) 

—— Teams: GOLD —
Philip; SILVER — Mitchell;
SILVER — Garretson;
BRONZE — Sioux Valley;
BRONZE — Watertown 

• The Junior Conduct of
Meetings event is designed
for high school freshmen to
present a mock FFA meeting.
This event is sponsored by
Gary Bachman, Prairie Ap-
praisal Service of Bowdle.
The team results were: GOLD
— McCook Central; SILVER
— Highmore; SILVER —
Lennox-Sundstrom; BRONZE
— Harrisburg; BRONZE —
Garretson

• Creed Speaking partici-
pants recite the FFA Creed and
answer questions posed by
the judges. This event and
travel scholarship is spon-
sored by Craig and Bonnie
Dybedahl and Mike Ringgen-
berg. The national level spon-
sor is CHS Foundation. The
results were: GOLD — Mary
Dybedahl, Tri-Valley; GOLD —
Paytin Sullivan, West Central;
SILVER — Joslyn Hurlbert,
Clark; SILVER — Caden Leddy,
Milbank; SILVER — Ellie Moon,
Wall; BRONZE — Martina Al-
brecht, DeSmet; BRONZE —
Kelley Schopp, Lemmon;
BRONZE — Brigita Ras-
mussen, Alcester-Hudson

• In Marketing Plan, teams

of students determine a local
community need and create a
complete strategy for market-
ing a new agricultural product
or company to fill that need.
The sponsor is Legend Seeds,
Inc., and the state winning
team travel scholarship is
sponsored by Hurley and As-
sociates. The national level
sponsors are Bunge North
America and Kerry Ingredients
and Flavours. The results are:
GOLD — Lennox-Sundstrom;
SILVER — Mitchell; SILVER —
Garretson; BRONZE — West
Central; BRONZE — McCook
Central 

• In Ag Issues, a team of 3-7
students discuss the pros and
cons of a major agricultural
issue facing their area. The
event is sponsored by South
Dakota Farm Bureau Young
Farmers and Ranchers, and
the state winning team travel
scholarship is sponsored by
Dakota Risk Management. This
event is sponsored nationally
by Elanco. The results were:
GOLD — Lennox-Sundstrom;
SILVER — Newell; SILVER —
Milbank; BRONZE —
Deubrook; BRONZE — Viborg-
Hurley and Howard (tie)

• In Ag Broadcasting/Jour-
nalism, students have 30 min-
utes to prepare a five-minute
agricultural radio newscast
and then “air” it. This event is
sponsored by Ludens Imple-
ment. Results were: GOLD —
Cassie Binger, Hitchcock-Tu-
lare; GOLD — John Begeman,
Selby; SILVER — Jenna Skin-
ner, Mitchell; SILVER — Syd-
ney Arneson, Bison; SILVER —
Alissa Krause, Deuel; BRONZE
— Joshua Liester, Garretson;
BRONZE — Derrick Elsinger,
Brookings; BRONZE — Tia
Powlowski, Miller

• In Ag Communications,
teams of students play the
role of communications con-
sultants to develop and pres-
ent a media plan for an
assigned scenario. This event
is sponsored by the South
Dakota Broadcasters Associa-
tion. The winning travel schol-
arship is sponsored by Dakota
Farm talk. The national level
sponsor is Osborn Barr. Re-
sults were: GOLD — West Cen-
tral; SILVER — Hoven; SILVER
— McCook Central; BRONZE
— Viborg-Hurley; BRONZE —
Miller.

BY DR. MIKE ROSMANN

Every community,
whether rural or urban, has
residents who are the cul-
tural backbone of their
communities. Cultural lead-
ers are probably
more apparent in
rural communities
where geographi-
cal isolation oc-
curs, but there is
common agree-
ment in nearly all
communities
about who “sets
the tone” of their
social environ-
ment.

Culture has
many meanings.
The Webster’s
Unabridged Dic-
tionary definition is appro-
priate for this article: “the
behaviors and beliefs char-
acteristic of a particular so-
cial, ethnic or age group.”

Sometimes the persons
who are most representa-
tive of the culture of a com-
munity are not necessarily
elected leaders, other per-
sons in positions of author-
ity or the most famous
citizens of the community.
The cultural icons of the
community are usually
those who are most es-
teemed. 

Generally, these are the
persons whose approval is
most sought. They are pop-
ular and considered “cool.” 

People in the commu-
nity, especially younger
persons looking for role
models, emulate their ac-
tions. They are the persons
whom candidates for
elected positions want to
reach to influence voters’
opinions.

“Keepers of the Culture”
is a useful term to describe
the cultural leaders of com-
munities. They tend to be
most important in deter-
mining what is acceptable
and not acceptable within
the standards of their com-
munity.

For example, parents
providing beer or wine to
minors in their homes is
considered to be encourag-
ing delinquency of minors
by some communities but
acceptable in other commu-
nities where consumption
of alcohol is part of daily
dinner. What is considered
beneficial or detrimental
depends on one’s point of
view.

What is considered cul-
turally acceptable behavior
for most rural communi-
ties? Dr. David “Scotty” Har-
grove, Professor Emeritus
at the University of Missis-
sippi and former Chair of
the Department of Psychol-
ogy at the University of Ne-
braska-Lincoln, said the
characteristics of personal
and family living are sub-
stantially different in rural
areas and are particularly
apparent in our health be-
haviors.

Findings reported in re-
cent editions of The Health
United States, Urban and
Rural Chartbook, which is
an annual survey that com-
pares rural and urban resi-
dents on health indicators
in four regions of the U.S.,
confirm Hargrove’s pro-
nouncement. In comparison
to urban residents, rural
residents more frequently
undertake risky behaviors,
like using tobacco prod-
ucts, binge drinking, not
having health insurance,
and not seeking healthcare
services when needed. 

Some of these health
risks stem from rural peo-
ple being poorer than
urban people as a whole, as
well as from having re-
duced access to healthcare.
The prevailing attitude of

many rural residents to
“tough it out” and keep
one’s problems to oneself
also significantly con-
tributes to health risks.

This attitude is particu-
larly apparent about behav-

ioral health
issues. Many rural
residents, espe-
cially males, do
not like to talk
about their emo-
tional vulnerabili-
ties. 

It is not com-
monly acceptable
for rural men
gathered in coffee
shops, bars, or
other social
groups to talk
about personal in-
securities. It is

more acceptable for rural
women to reveal their per-
sonal concerns to other
women in social circles.

Past generations of rural
women often gathered in
monthly or more frequent
club meetings, sewing cir-
cles or other social gather-
ings where they openly
discussed personal con-
cerns and obtained emo-
tional support from their
friends. The cultural lead-
ers of these groups made it
acceptable for women to
talk about their emotional
matters.

Talking freely about im-
portant personal matters,
including emotional health,
probably contributes to
women having a lower rate
of self-imposed death than
men. 

Overall, men in the U.S.
take their own lives four
times as frequently as
women undertake suicide,
according to a 2002 analysis
by Drs. Gopal Singh and
Mohammed Siahpush in the
American Journal of Public
Health that examined the
suicide rate for every
county in the U.S. from 1970
to 1997. The rates of self-im-
posed death have changed
little since then.

Singh and Siahpush also
found that males in rural
areas are about 60 percent
more likely to end their
own lives than men who do
not live in rural areas. The
cultural norm among rural
men about keeping a stiff
upper lip even when un-
happy probably contributes
to this heightened risk for
suicide.

Cultural norms change
slowly. It is appropriate for
rural males to reach out for
help when needed, even
from among male col-
leagues.

One way to change the
cultural norms regarding
help-seeking is integrating
health topics into agricul-
ture courses in rural high
schools and in agricultural
college curricula so that fu-
ture “keepers of the cul-
ture” in rural communities
establish beneficial prac-
tices that remove the nega-
tive stigma about seeking
healthcare when needed,
including behavioral health-
care. 

Another way to change
the prevailing cultural norm
is for rural men who know
they are keepers of the cul-
ture to model to their col-
leagues that it is okay to
talk frankly about the topic
of suicide and seeking help. 

It is not “sissy” to reveal
self-doubts and insecuri-
ties. It is a sign of good
judgment and personal
strength to seek help when
needed.

Dr. Rosmann is a Harlan,
Iowa, farmer and psycholo-
gist, available at: www.agbe-
havioralhealth.com.

Sponsored By Lewis & Clark
Behavioral Health
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 Bella’s Restaurant

Visiting Hours

There Is So Much ‘Good’ To Be Done
BY CARLA HUMMEL, CAVS
Avera Sacred Heart Hospital

Volunteering is a great way to do
“good”, spread happiness around and
to share the gifts God has given us. The
best way to select your volunteering ex-
perience is by taking a look at what you
are passionate about.

Do you have a passion for history?
Our long-term care residents have

lived it and are willing to share it. What
better way to appreciate and be a part
of retaining this history then by helping
document it.

Passionate about plants and/or ani-
mals?

Through the Eden program, that
helps our care centers provide a more
homelike environment for our resi-
dents, we have pets and plants and can
always use an extra hand. Love garden-
ing - hard to believe with how cold it is
outside, but it won’t be long and the
spring season will be here along with
time for planting, tending, and end of
the season clean up.

Are you bursting with hospitality?
We have several areas available to

welcome patients and visitors. Greet-
ing, giving directions, and sometimes

even walking patients and visitors to
their destination can be very reassuring
and can help relieve fears. Whether it’s
in the hospital lobby, Benedictine Cen-
ter lobby, Professional Office Pavilion
lobby, or in the Surgery or Same Day
Surgery waiting rooms, it is reassuring
to know a volunteer is nearby to com-
fort family and friends.

Do you love games?
Bingo is a favorite and played often

at Avera Sister James Care Center
(ASJCC) and Avera Yankton Care Center
(AYCC). The fun is in the game, but the
true joy is in seeing how much the resi-
dents enjoy it.

Love to read? Or help with crafts?
Adult Day Services would love to

have you read the paper to residents or
help them prepare for projects.

Can’t get enough of shopping?
Help our residents on a shopping

trip — they will love you for it!
Does your coffee crew meet every af-

ternoon at the same time? 
Maybe once a week your “crew”

could have coffee with the Avera Sister
James or Avera Yankton Care Center
residents. Help with the coffee and stay
to visit. You could even assist during
meal time. There are just so many ways
to do “Good.”

Just plain love to help people?
The TEAM volunteers answer calls

throughout the hospital. They assist pa-
tients, visitors and staff. We can always
use more legs to help shorten the dis-
tances between service areas. The com-
pany isn’t too bad either.

Something else to think about when
deciding to volunteer, find an organiza-
tion with common values and mission.
If you believe in making a positive im-
pact in the lives and health of others
through quality services guided by
Christian values including compassion,
hospitality and stewardship, then come
and join us — share your passion!

And if I may end with my favorite
quote: 

Do all the good you can.
By all the means you can.
In all the ways you can.
At all the times you can.
To all the people you can.
As long as ever you can.
John Wesley.
If you’re interested in sharing your

passion, doing good for others, and/or
want to make a positive impact on the
lives of others, please contact Carla
Hummel at 605-668-8104 or
chummel@avera.org.

Cultural Impacts On
Rural Communities

SD FFA Recognizes Top Leaders At State

USD’s MUC Expansion Opening Set For Jan. 13
VERMILLION — The Uni-

versity of South Dakota will
celebrate the expansion of
the Muenster University Cen-
ter with a grand opening at
noon on Monday, Jan. 13.

The brand new, 31,000-
square-foot addition not only
offers expanded seating with
booth and table areas; it also
introduces contemporary
dining options with national
brands Chick-fil-A, Qdoba
and Einstein Bros. Bagels.

“The campus community
is very excited for the com-
pletion of this project, espe-
cially knowing the
significance of the MUC and
what it means to our student
body,” said Jeff Baylor, vice
president of Marketing, En-
rollment and Student Serv-
ices at USD. “Since its
opening in 2009, the Muen-

ster University Center has
served as the focal point of
our campus. It’s USD’s ‘living
room’ so to speak.”

The celebration includes
lunchtime entertainment on
Monday and throughout the
rest of the week as well as
giveaways during the Mon-
day lunch hour and USD stu-
dent leaders serving as hosts
and hostesses. In addition to
celebrating the opening of
the new seating and dining
areas, the Muenster Univer-
sity Center will also debut its
new media wall: 16 60-inch
HDTVs spanning 16 feet
along the south wall of the
cafeteria area.

The Muenster University
Center celebration will con-
tinue with “Community Night”
from 5-7 p.m. on Thursday,
Jan. 16. Families and individu-

als from Vermillion and sur-
rounding communities are in-
vited to dine at the new food
court, attend a basketball
game or visit the Wellness
Center. The USD men’s bas-
ketball team will host IUPUI at
7 p.m. at the DakotaDome.
High school students will be
admitted free while family
members will receive a 50
percent ticket discount.
Vouchers for the free admis-
sion will be available at the
MUC. The Wellness Center
will be free to visitors from
Thursday night through the
weekend.

For more information
about the Muenster Univer-
sity Center or the grand open-
ing celebration, please
contact USD Marketing & Uni-
versity Relations at (605) 677-
5759 or email
urelations@usd.edu. 


