
Overnight Trip To Royal River Casino
at Flandreau, SD

Next Trip
 June 29th & 30th

$50 (per person/dbl. occ.) $60 (per person/single)
Includes:  FREE Evening Buffet, 

 FREE Breakfast Buffet PLUS $25 FREE PLAY!

For Reservations Call Hennen Tours 
1-507-401-3465, 1-507-530-0587 or 1-402-394-1547

Don’t Miss Our
All-You-Can-Eat 

Broasted Chicken 
& Pollock Buffet 
With Salad Bar

Every 
Wednesday
5 to 9pm

Joe’s
Substation

Rural Lesterville
605-364-7414

407 Walnut, Yankton

605-689-2244

NIGHTLY SPECIALS
Monday:
 $5 Cheeseburgers & Fries
 1/2 O�  Domestic Bottles
Tuesday: $5 Boots
Wednesday: 1/2 O�  Taps
Thursday: $.50 Traditional   
 Wings (no limit ~ dine-in only)
Friday & Saturday: 
 Beseda Dinner (Czech Meal)
Sunday: $10 Buckets

JUNE 26-27, 2015

MOOSTASH JOE TOURS

BEAUTIFUL CAPE COD 

11 FUN-FILLED DAYS• SEPTEMBER 9-19, 2015

ONLY 
$1739

Per Person from OMAHA, 
LINCOLN, NORFOLK, FREMONT, 

WALNUT & DES MOINES, IA 

Single Occupancy $2229

COUPON Beautiful Cape Cod • September 9-19, 2015

$100with $1639
For more info. write to: MOOSTASH JOE TOURS, 

PO Box 969, Fremont, NE 68026-0969 or call 402-721-7944
1-800-806-7944 OR www.mjtours.com

Single Occ only $2129
discount Now Only

TOUR INCLUDES: • 17 Meals • 10 Nights 
• Motor Coach • All Admissions Paid For

Dbl Occ

Witness the changing of the leaves in Nebraska, Iowa, Indiana, Ohio, New 
York, Pennsylvania, Vermont, Connecticut, Rhode Island & Massachusetts

•Daily Lunch Specials
•Thirsty Thursday Drink Specials
•Prime Rib Saturday’s

•Daily Lunch Specials
Welcome To The Marina Grill

NO PARK PASS NEEDED FOR MARINA GRILL

•Appetizers 
•Sandwiches

•Dinners
•Kids Menu

•Salads & Baskets
•Broasted Chicken

 

Lewis & Clark 
Marina

•Expanded C-Store
•Boat Rentals 

•Certifi ed Boat 
Technicians

L&C Recreational Area 605-668-2985 • L&C Resort 605-665-2680 • L&C Marina 605-665-3111
 

Hours: Tues.-Fri. 11 am-9pm, 
Sat. 9am-9pm, Sun. 9am-5pm, Closed Monday

•Continental Breakfast 
 Saturday & Sunday 

605-689-2111

•Happy Hour 2:30-6:30pm

JUNE 26-27

Monday-Thursday 9AM-Midnight, Friday-Saturday 9AM-2AM, Sunday Noon-8PM

NEW LOCATION!

2007 Broadway Ave., Yankton, SD • 605.260.0876

Serving Beer, Coffee & Cappuccinos ~ FREE POPCORN

5 O’Clock Somewhere &
Parrot Cove Casino & Bar

Hawks 
Heartland BBQ

Kow’s Eye
Shawn Coles
Remember to Breathe
Fluid Karma
Some People’s Kids
Midwest Punks

6 Bands!

Food!

Saturday, June 27th
6pm - 12am

Music 
        Festival

VFW
Post 791      209 Cedar

5-7pm Cooks Choice

5-7pm – Domestic
Beers $1.50

5-7pm – Hamburger/
Pizza Burger & Fries

$5.00

Country 
Fried Steak

Serving 5:30-8:00

No Band
Regular Menu 5:30-8:00

Chislic Served Last
Wednesday of Month

OPEN TO THE PUBLIC
Sunday Only

Thursday

Friday

Saturday
Entertainment

Bingo Wed. at 7:00p.m.
Sunday at 6:30p.m.

Happy Hour M-F
4:30-6:00

8th Annual 

Tour of 
Lawns and 

Gardens

Tickets Sold from 9-11AM 
at 1905 Green

$10 Donation: includes lunch 
and chance for door prize.

Saturday, June 27, 2015

Plant Sale at Luncheon Site in Gazebo
Questions call 605-660-4763

Sponsored by: 
Missouri Valley Master Gardeners

Yankton

Saturday, June 27

Teams of 2 will participate 
in a modi� ed round robin 

tournament playing:
•Horseshoes

•Ladder Ball•Cornhole
Prizes Will Be Awarded! 

Adults & teens (16 yrs. & up) 
Must pre-register by June 25

To register, call 402-357-2669 
or email cdwc@byelectric.com

Corps of Discovery Corps of Discovery For more information, 
contact Minette Paltz, Director
by calling 402.667.6557 
or emailing cdwc@byelectric.com.
Find us on Facebook by searching for: 
Corps of Discovery Welcome Center

Welcome Center
89705 Hwy 81 in Nebraska, (2 miles south of Yankton, SD)

with the 
Corps of Discovery 

Welcome Center!!

Pitching Triathlon 
8:00 am 

•Pitching for Points
•Washer Toss
•Ring A Pop
•Ring Around the Rosie

Games For All Ages!
10 am-4 pm

Enjoy the hiking trail and be sure 
to stop by the Gift Shop!

Root Beer Floats, Watermelon, Lunch, Snack & Drinks Will Also Be Available

Come Join The Fun!
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Off-Tune: Apple’s About-Face Reveals 
Deep Cracks In Music Industry

BY RYAN NAKASHIMA                            
AND BRANDON BAILEY
AP Business Writers

LOS ANGELES — Apple’s abrupt 
about-face on paying royalties for 
songs during a three-month free-trial 
period for its new music service was 
a symbolic victory for superstar 
Taylor Swift and other artists, and a 
shrewd business move by Apple, at 
a time when the streaming phenom-
enon is causing major changes in 
the music industry.

The olive branch extended by 
Apple comes as music is increas-
ingly being consumed on streaming 
services like Spotify and Deezer — 
to the detriment of album sales and 
iTunes downloads — heightening 
tensions between artists, labels and 
service providers over who gets 
paid and how much. 

Apple had already agreed to 
share revenue from the new Apple 
Music service once users start 
paying a $10-a-month subscription 
fee for the service, which it plans to 
launch June 30. But the technology 
giant wasn’t planning to pay artists 
and labels directly for the use of 
their music during the free, 90-day 
trial period that it’s offering to get 

fans to try the service.
That changed quickly Sunday, 

after Swift posted an open letter to 
Apple opposing the lack of royal-
ties during the free period, and 
declaring she’d be withholding her 
latest album “1989” from Apple 
Music because of it. Apple Senior 
Vice President Eddy Cue reversed 
the company’s trial-period terms, 
which had gone out to thousands of 
independent labels, including Swift’s 
Big Machine Label Group, after the 
technology giant reached a deal 
with major label groups Universal, 
Sony and Warner in early June. 

The company needed to avoid 
a “PR nightmare” and quickly 
extinguish the firestorm that Swift 
had created, said Daniel Ives, tech 
stocks analyst with FBR Capital 
Markets.

“They needed to handle this 
perfectly,” Ives said, because Apple 
is facing an uphill battle against 
competing services like Spotify that 
are already well-established. “There 
can be no snafus or speed bumps, 
from the artists’ perspective, or any 
type of consumer backlash.”

Apple hasn’t publicly revealed 
how much it will pay in royalties 
for the free streaming period. Cue 

declined to offer financial details 
in an interview with The Associ-
ated Press on Sunday, but he said 
the payments will be based on a 
different formula than the company 
had already negotiated for sharing 
subscription revenue, since Apple 
won’t be collecting any revenue 
from the 90 days of free streaming. 
Instead, Cue said, royalties for the 
free streaming will be based on a 
standard amount for each time a 
song is streamed.

Jeff Price, the CEO and founder 
of royalty collection firm Audiam, 
said the free-period royalties could 
amount to about $25 million per 
month in the U.S. alone if Apple 
Music pays the same as Spotify did 
in December 2014, according to 
publishers’ data. Ives noted the cost 
to Apple is “not even a rounding er-
ror” for a company that made $39.5 
billion in profit and $182.8 billion in 
revenue for its last fiscal year.

While Apple Music doesn’t have 
any subscribers yet, compared to 
the 4.7 million Spotify had in the 
U.S. then, its global launch in 100 
countries could quickly change 
that. Still, Price says the gesture will 
likely be worth it for Apple.

“It got them an unlimited amount 

of public goodwill and artist good-
will,” Price said.

Some artists did praise Apple 
Monday for its decision, while many 
more cheered Swift for taking her 
public stand. Rocker Elvis Costello 
called Swift “our future president” 
on Twitter and added, “You tell ‘em, 
Girl.”

Artist grumbling about the lack 
of compensation during Apple 
Music’s lengthy free trial had been 
brewing since the unveiling of 
service at Apple’s developer confer-
ence two weeks ago. 

The American Association of 
Independent Music expected a flood 
of sign-ups at launch, suggesting to 
its members in an email they should 
reconsider releasing music to the 
platform right away: “We are strug-
gling to understand why rights hold-
ers would authorize their content on 
the service before October 1.”

The fact that independent labels 
drove this change highlights their 
growing power in the music industry 
— and Apple’s practice of simply of-
fering independent labels terms that 
had been negotiated with the majors, 
said Rob Enderle, principal analyst of 
the Enderle Group. 

“It certainly showcases to Apple 
that if they step on the labels, some 

of them can step back pretty hard,” 
Enderle said.

Withholding their latest releases 
from  services like Spotify had 
already become the norm among 
top artists who see more to gain 
from download sales in the initial 
release period, including Swift and 
Adele, who herself is set to release 
“25” sometime later this year. But 
few artists have the same clout, and 
because download sales are falling in 
favor of revenue from streaming ser-
vices, few spoke out publicly either 
for or against the plan.

Cue wouldn’t comment on wheth-
er Swift will now make her album 
“1989” available on Apple Music.

Ben Bajarin, a longtime Apple 
watcher and founder of research 
firm Creative Strategies, said he’d 
never seen Apple make such a quick 
reversal on a major business issue. 
But he said Apple had no reason not 
to change position after it was clear 
artists were upset. And it will likely 
even gain more favor among fans. 

“If there were people on the 
fence about trying the new service, 
there are tens of millions that will 
probably try it now, just to see what 
it’s about, and that will help Apple 
achieve its goal faster,” Bajarin said.


