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Workshop Draws
Large Crowd Of
Curious Bluebird
Enthusiasts

BY LINDA WUEBBEN
P&D Correspondent

Bluebirds like a clean house.
There were more tips and infor-

mation like this sage piece of advice
discussed last Sunday afternoon
(Feb. 27) at the Corps of Discovery
Welcome Center on the Nebraska
bluffs during the annual Bluebirds
Across Nebraska (BAN) Workshop.

Lawrence Fuchs of Belden, Neb.,
and David Jeffcoat of Yankton spent
two hours talking to a standing-
room-only crowd. The pair played a
bluebird video for the first minutes
and then talked about bluebird
boxes and answered questions fired
at them. 

The new coordinator for the
Yankton County Bluebird group is
Jeffcoat who took over the reigns
from Ken Henseler. Fairly new to
blue birding, he only has about two
years of bluebird watching under
his belt.  

“It is so exciting to keep track of
a bluebird family and watch the
process of the new eggs hatching
and growing,” said Jeffcoat. “I check
them every week to see their
progress and watch for predators.”
He now has two boxes on his
acreage west of Yankton which are
only about 50 yards from his house.
His success with those boxes
pushed him to inquire a neighbor-
ing farmer if he could place boxes
along the pasture fence line close to
his property. Now he monitors four
additional boxes and has become
addicted to ‘chasing them.’

The new coordinator position
allows Jeffcoat to keep a supply of
bluebird necessities on hand,
answer questions from fellow bird-
ers and assist newcomers to the
hobby with getting started. He
keeps a few nest boxes on hand for
setup and helps other blue birders
with location issues. Where to set
up the nesting boxes is probably
one of the main steps in getting
bluebird families to spend time in
someone’s box.

“Once I got a bluebird family to
hatch in one of my boxes, they
became a repeat visitor,” said
Jeffcoat. “Sometimes bluebirds
hatch 2-3 times in a year. I really,
really enjoy it.”

“It’s worth it even if you only get
one,” said Lorrie Thunker of rural
Crofton. She and husband Vern have
been at several bluebird workshops
and are always looking for new
answers to problems they have with
their bluebird boxes. Listening to
other’s problems and solutions
gives other bluebird lovers ideas for
their own projects. 

For most of the questions from
the bluebirding crowd, Fuchs had
an answer. He has been bluebirding
long before the bird lover’s hobby
became fashionable and is the coun-
ty coordinator for Cedar and Dixon
Counties in Nebraska. He now ‘chas-
es bluebird boxes’ to the tune of 40
bird homes but readily admits not
all the boxes are homes for the
treasured blue bird. 

Fuchs had a basket full of a vari-
ety of bluebird boxes and listed the
pros and cons of each one. A popu-
lar bluebird ‘box’ now is made from
a four-inch PVC pipe. Along with
Jeffcoat, the two coordinators
talked about how to set up the
boxes, where to place them and
how to deal with predators and
competitive bird species who are
also looking for homes.

Fuchs spends many hours devis-
ing ways to discourage other bird
species like wrens and sparrows
from nesting in his special boxes.
He gave many tips and suggestions
to those who were stumped with
bluebird problems. He even had to
admit to one listener bluebirding is
an active hobby. It just can’t be
done from a recliner inside house
looking out the patio window.

“You need to monitor the birds
on a regular basis to keep track of
how the nest is progressing, are the
eggs hatching, is something attack-
ing the eggs or the mother blue-
bird,” said Fuchs. “Keeping a diary
of every visit is also important;
especially when dealing with preda-
tors. You can keep track of what
you do to discourage them and if it
is successful.” The bluebird associa-
tion also appreciates a report from
their members in September or
October when the season is at its
end on the success of their boxes or
lack of success.

“A year or two ago, we lost a lot
of baby bluebirds in the boxes we
monitor because of the wet weath-
er,” said bluebird lover Donna
Maibaum of Crofton as she empha-
sized the importance of monitoring
the boxes. Along with her son Tony,
they monitor the bluebird boxes
along the Sheryl Mueller Bluebird
Trail.

If new members joined at the
workshop at a cost of $25 for a
three-year membership, they
received a packet of contact infor-
mation, dos and don’ts and also
plans for building bluebird houses.
Many bluebirders build their own
nests but some excellent examples
are sold online at www.bbne.org .

It’s a great way to enjoy the
birds, nature and get out for some
exercise because ‘chasing the
boxes’ is job best done on foot. For
more information, Jeffcoat can be
contacted at 605-665-1946 and
Fuchs phone number is 402-985-
2486.

OUTDOORSUPDATE
OF THE OUTDOORS

The Original Ice Road Truckers Of LOTW
BY GARY HOWEY
Hartington, Neb.

As we made our way out of
Zippel Bay onto the Lake of the
Woods (LOTW), and onto the
recently plowed ice roads, I was
amazed at what lay before me.
For as far as the eye could see,
there were hundreds, if not
thousands of ice houses. One
hundred ninety of these houses
were rental icehouses out of
Zippel Bay Resort www.zippel-
bay.com. 

We proceeded out onto the
30 miles of well-marked ice
roads, roads that had been
opened for the last thirty-four
years by the crew from Zippel
Bay Resort.

Team Outdoorsmen
Adventures member Larry
Myhre (Sioux City, Iowa) and I
were fishing out of the resort,
located on Zippel Bay, which
allows easy access to the big
lake.

Larry and I had come north
to Fargo, N.D., a day earlier than
we’d planned, hoping to beat a
huge blizzard that would dump
up to 18” of snow that would be
whipped around by 20 MPH
throughout southern North
Dakota and the eastern half of
South Dakota.

We’d be ice fishing one of
Minnesota’s largest lakes, LOTW
which holds excellent popula-
tions of walleye, sauger, north-
erns, perch and muskies.

These ice roads made on the
lake allow the resorts quests
and other ice fisherman easy
access to their icehouses. 

We had no problem locating
our ice house as each road was
clearly marked with street signs
and as we worked our way out
to our house we traveled on ice
roads with names such as Main,
Perch, Walleye and Igloo.

As we came
off of the bay,
before us lay
almost every
imaginable type
of icehouse,
from the Otter
portables to
huge two story
structures.
Many had Dish
systems mount-
ed on them, so
you could only

imagine what other luxuries
were contained within.

Zippel Bay Resort is one of
the many resorts on the lake,
with each resort plowing ice
roads to their icehouses, so
there have been hundreds of
miles of ice roads plowed on
LOTW each winter.

We’d be fishing in that after-
noon out of Zippel Bay Resort
house 94, a well-lit heated ice-
house as that’s when the bite
would be in the deeper water. 

My Lindy Rattl’n Flyer Jig,
tipped with a minnow head had
just came to rest about 6 inches
from the bottom when my
Vexilar locator showed a red
blip, indicating a fish, rising from
the bottom. As I raised my rod
slightly, I felt added weight and
when I set the hook, I knew I’d
hooked one of the thousands of
smaller sauger that call LOTW
home. After a short fight our first
fish on the trip, a chunky 15”
sauger came through the hole.

On a previous trip, we’d tried
using whole minnows, but found
that our bites increased by using
just a minnow head along with
smaller rattling bait.

Shortly after our first fish,
Larry pulled another of the
numerous sauger that we’d ice
during this trip.  During that
afternoon, we pulled out two
nice walleyes and more sauger

than I can count, with the major-
ity of them coming using the rat-
tling jig I mentioned previously.

As the ice forms on LOTW,
the Minnesota walleye regula-
tions change, allowing ice fisher-
men to take eight fish (4 walleye
& 4 sauger) and to use two rods
instead of the one-rod allowed
through the rest of the year.

On LOTW, the bite generally
starts shallow, moving deeper
throughout the day and then
back shallow again later in the
day, so we’d follow the fish,
shallow early, deep during the
Midday and then back again
shallow in the late afternoon.

On day two, the shallow bite
wasn’t what we’d hoped, so we
moved deep, using Lindy’s rat-
tling bait as well as the Dater to
attract fish into our area, catch-
ing them with rattling spoons
and minnows suspended under-
neath a small float.

The smaller sauger were
more than anxious to take our
offering, with a few walleyes bit-
ing from time to time, including
the largest one of the trip that I
had on before losing it as it
came through the hole.

Day three was a duplicate of
Day 2, allowing us to catch a lot
of fish, helping both Larry and I
to bring home our limits of nice
fish.

As we headed off the ice, we
had to make a stop at Zippel Bay
Resorts Igloo, which is located
out on the ice. It’s an igloo
shaped bar and lounge drawing
huge crowds, ice fishermen and
snowmobilers. Folks stop in to
unwind after a long day on the
ice and while there they can
enjoy a drink, a bite to eat and
have the opportunity to catch
fish as the Igloo is also a full

functioning icehouse.
As it was mentioned earlier,

there are numerous resorts on
LOTW; we’ve fished both open
and hard water out of Zippel Bay
Resort. Nick and Deanna have
thirty-four years of experience
on LOTW, which indicates that
they are doing everything right.

Unlike the ice fishing in our
part of the world, the ice fishing
on LOTW lasts until the first
part of April, giving anglers
excellent opportunities to ice
fish long after ice in our area is
long gone.

We’ve returned year after
year to the resort, because it’s a
first class all season resort with
excellent accommodations, great
help that offers excellent multi
species fishing.

If you’ve ever had the oppor-
tunity to spend some time up
north and enjoy the LOTW expe-
rience, it’s an experience that
every angler should experience. 

Gary Howey, Hartington, Neb.,
is the President of Outdoorsmen
Productions LLC and the
Producer/Host of Outdoorsmen
Adventures television, which can
be seen throughout the upper
Midwest on Fox affiliates. For
more information on the outdoors
check out www.outdoorsmenad-
ventures.com.

PHOTO: GARY HOWEY
The Igloo lounge, located out on the ice, gives anglers and snow-
mobilers an opportunity to take a break after a long day on the ice. 
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activated secondary lines only and refers to waived monthly access charges for each new qualifying line, according to your rate plan. New & existing postpaid customers may add up to four (4) secondary lines to any qualifying primary line of service. New 2-yr service agreement 
& $25 non-refundable activation fee required for each new additional line in conjunction with phone promotion. $200 early termination fee may apply per line. Customer must remain on a qualifying plan throughout duration of three-month promotional period. Customer may be 
billed for a prorated portion of rate plan charges in the first bill following activation. Free access begins upon the first day of the first bill cycle following activation. Upon the fourth bill cycle following activation, each additional line reverts to the applicable monthly access charge, 
according to your rate plan. Offer may be discontinued at the discretion of Alltel. Free Activation: Refers to a waived $25 one-time activation fee. Qualifying rate plan activation & 2-yr. service agreement required. Coverage: Promotional minutes apply within your rate plan’s calling 
area. Actual coverage may vary. See coverage map at alltel.com for details. Usage outside your calling plan is subject to add’l roaming, minute & long-distance charges. For areas acquired by AT&T, please call 1-800-255-8351 or visit alltel.com/attmap. Rebate: Device applicable 
rebates available for a limited time, while supplies last, with activation of a qualifying rate plan. Rebate will be in the form of a debit card. Limit 1 rebate per qualifying purchase. Phone may be returned within 15 days of purchase. If mail-in rebate certificate has been submitted, Alltel 
will refund the purchase price less the rebate amount. Sales tax calculated based on state law. See rebate certifi cate for details. Device Details: Qualifying Alltel rate plan, a new 2-yr. service commitment & credit approval required. $25 non-refundable activation fee may apply 
per line. $200 early termination fee may apply per line. Coverage limited to the Alltel network & roaming partners. See map at alltel.com for details. Smart Choice Pack Requirement: All new or existing customers activating or upgrading to a smart device are required to purchase 
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to additional roaming & long-distance charges. Ringtone/game storage varies by phone. Deleted ringtones/games must be downloaded again for reuse, resulting in an additional charge. Use of games & entertainment applications are intended for amusement 
purposes only. By using certain downloadable applications, such as graphics or games, customer agrees to the Alltel Shop End User License Agreement. For download questions or problems, call Alltel customer service at 1-800-alltel-1. Additional Information:
Offer available for a limited time, while supplies last. $25 non-refundable activation fee & $200 early termination fee may apply per line. Offers are subject to the Alltel Terms & Conditions for Communications Services available at any Alltel store or alltel.com. All 
product & service marks referenced are the names, trade names, trademarks & logos of their respective owners. The HTC logo, HTC Hero & Quietly Brilliant are the trademarks of HTC Corporation. Android is a trademark of Google Inc. Use of this trademark is
subject to Google Permissions. Screen images are simulated. ©2011 Alltel Communications, LLC. All rights reserved. ©2011 AT&T Intellectual Property. All rights reserved. AT&T, the AT&T logo & all other marks contained herein are trademarks of AT&T Intellectual 
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Promotional offers available at 
participating agent locations 
and the following Alltel retail 
locations only: 
Alltel Retail Stores
• These Retail Stores Now Open Sunday.

Aberdeen 
• 3315 6th Ave. S.E. | (605) 229-6635

Brookings
1707 6th St. | (605) 692-6464

Huron
289 Dakota Ave. S. | (605) 352-2001

Kyle
Lakota Trade Ctr. | (605) 455-2190

Mission
563 E. 2nd St. | (605) 856-2525

Mitchell
• 510 E. Havens | (605) 995-0091

Pierre
• 1005 E. Wells Ave. | (605) 224-5854

Pine Ridge
1001 Alltel Drive | (605) 867-2880

Sioux Falls
• 1224 W. 41st St. | (605) 332-4000
• 3709 W. 41st St. | (605) 361-2571

Wagner
116 S. Main | (605) 384-4451

Watertown
• 1414 9th Ave. S.E. | (605) 882-1111

Yankton
1100 Broadway Ave. | (605) 665-1935

Shop at a participating 
retailer:
Equipment & promotional offers 
at these locations may vary.

Aberdeen
Lang's TV | (605) 225-5372
Pro Cellular | (605) 262-6000

Canton
Pro Cellular | (605) 558-2500

Chamberlain
Wedmore's Cellular | (605) 234-5531

Huron
Pro Cellular | (605) 352-4670

Madison
Pro Cellular | (605) 256-0088

Milbank
Pro Cellular | (605) 432-9196

Mitchell
Select Comm., Inc. | (605) 996-0190

Mobridge
Pro Cellular | (605) 845-3950

Parker
Timmerman Cellular | (605) 297-2355

Pierre
Pro Cellular | (605) 945-0563

Sioux Center
Hills Elec. & RadioShack | (712) 722-2541

Sioux Falls
Pro Cellular | (605) 271-6100
Pro Cellular | (605) 323-1200
Wireless Etc. | (605) 334-1135
4511 E. 26th St. | (605) 371-5404
Empire Mall | (605) 362-9494 

Vermillion
Your Wireless Store | (605) 624-2355

Watertown
Pro Cellular | (605) 882-9090

Yankton
Your Wireless Store | (605) 664-2355

For Business & Government Accounts call 1-866-WLS-BIZZ or visit alltelbusiness.com 
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