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DAVID GOLDSTEIN
McClatchy News Service

WASHINGTON — There’s a food fight
under way between Capitol Hill and the
Agriculture Department, and it’s about small
potatoes.

Organic small potatoes.

Big ones, too, as well as peas, beans, beef,
poultry and melons. Just about anything, in
fact, that’s farm-raised and edible.

Three Republican senators have com-
plained that a USDA effort to educate the
public about where food comes from slights
“conventional farmers who produce the vast
majority of our nation's food supply.”

Sens. Pat Roberts of Kansas, John McCain
of Arizona and Saxby Chambliss of Georgia
complained in a recent letter to Agriculture
Secretary Tom Vilsack that his agency spent
$65 million last year on a program “aimed at
small, hobbyist and organic producers
whose customers generally consist of afflu-
ent patrons at urban farmers markets.”

Or, to put it bluntly: Take your arugula
and shove it.

The USDA calls the program “Know Your
Farmer, Know Your Food.” It has no money of
its own, but the agency has spent other fed-
eral agricultural dollars to further its goals,
including farm bill funds to aid locally grown
food projects.

These include grants to support farmers
markets in Kansas and California, crop pro-
ductivity and management efforts in
Missouri and Alaska, and organic agriculture
research in North Carolina and Washington
state.

Bruce Babcock, an economist and the
director of the Center for Agricultural and
Rural Development at lowa State University,
said it was “ironic” that the senators and
others objected to the USDA spending $65
million on Know Your Farmer when commod-
ity producers received $5 billion during the
past two years, and the crop insurance
industry received $7 billion.

“We should welcome alternative produc-
ers if we want to see entrepreneurship grow
in rural America,” Babcock said. “How can it
hurt? It can only help.”

Supporters of Know Your Farmer, such as
Dan Nagengast, the executive director of the
Kansas Rural Center, said that critics have
ignored the program’s larger goals: To
spread the word about the economic value
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Washington Food Fight Pits Big
Producers Against Local Farms

of local food production and thereby pre-
serve America’s rural heritage.

“Cultivating these new markets — not
replacing old ones — is critical to revitaliz-
ing rural America,” Vilsack wrote to Roberts,
McCain and Chambliss.

About 40,000 mid-sized farms disap-
peared between 2002 and 2007, according to
the U.S. Census. For many, it’s too costly to
compete. They're too big to market their
own goods directly, but often not big enough
to use wholesale.

“Towns are emptying in western Kansas
because medium-sized farms don’t count any
more,” said Nagengast, whose agency is a
nonprofit research and family farm advocacy
group. “Generally, he’s (Roberts) got better
judgment than to gratuitously dismiss some-
thing the health industry, environmental
industry, rural development industry and
people in small towns are interested in. It’s a
whole other layer of the economy that he’s
dismissing.”

The Agriculture Department’s efforts
reflect a growing movement toward healthier
eating and fresh-from-the-farm cooking. It
embraces more than just foodies who scour
the farm stands for the perfect baby egg-
plant and devour issues of Bon Appetit.

Followers include everyone from public
school officials who want to cut fats and
sugar out of their cafeteria menus, to restau-
rateurs such as Jane Zieha, whose Blue Bird
Bistro in Kansas City, Mo., has been serving
farm-to-table food for a decade.

“l am working very hard to change the
myth that local food — you know what
you're consuming and who’s growing it — is
only for the affluent,” she said. “My cus-
tomers come from all walks of life.”

The local food movement has no bigger
symbol than first lady Michelle Obama, who
started a kitchen garden on the South Lawn
of the White House and leads a campaign
against childhood obesity.

Just this week, for instance, several major
food manufacturers, spurred by her efforts,
agreed to start offering more healthy choic-
es. Meanwhile, Missouri lawmakers have cre-
ated a task force to study urban farming.

Roberts is a former chairman of the
House Agriculture Committee and currently
sits on the Senate Agriculture, Nutrition and
Forestry Committee along with Chambliss,
the panel's ranking member.

He said this week that they never meant

to sound dismissive of small farmers and
niche producers, or their customers.

“The more people that go to the farmers
markets, the more people understand agri-
culture and they eat a better diet,” Roberts
said. “There’s nothing wrong with that. As a
matter of fact, it ought to be encouraged. . . .
But you can’t go back to Walden Pond agri-
culture and expect to feed America.”

Diana Endicott, who runs a 400-acre natu-
rally raised cattle ranch with her husband,
Gary, near Fort Scott, Kan., said she doesn’t
expect to feed America, nor do the 100 or so
other organic farmers in a local growers’
alliance she helped organize.

But what’s wrong, she asked, with giving
a boost to farmers who aren'’t interested in
tilling 10,000 acres?

“Know Your Farmer is not saying we sup-
port only small-scale agriculture,” said
Endicott, who sells her beef and organic
tomatoes to several local supermarkets and
a food cooperative. “We need to be educated
about our food and we need to know how to
make wise choices. We have a new genera-
tion of farmers coming, and people who
want to be reconnected to land. It’s trying to
find the right balance for everyone to be
able to participate.”

The squabble goes back to the rise in
popularity of organic food when its produc-
ers felt that USDA was ignoring them and lis-
tening only to big agriculture. It’s been a bat-
tle for who has USDA’s ear ever since.

The American Farm Bureau, the industry
voice, declined to comment on Know Your
Farmer, beyond calling it “a good thing” that
members of Congress and USDA were talk-
ing, according to spokesman Mace Thornton.

However, the criticism could hint that the
conventional farming industry worries that
advocates of organic and community-sup-
ported agriculture are gaining influence.

“In this Department of Agriculture, they
have a more sympathetic view,” said former
Agriculture Secretary Clayton Yeutter, who
served under President George H.W. Bush.
“They have been able to get significantly
increased funding for what they like to do.
Know Your Farmer fits that overall niche
very nicely.”

Yeutter shared some of the critics' con-
cerns, however. If there’s to be more atten-
tion to smaller farms, he said, “How do you
feed the immense number of people in the
world, and the additional 3 billion likely to
be here by 2050?”

Santee Sioux Nation Has Hopes For Better Health

BY JIM HALLUM
NICC Extension Coordinator

The Santee people have decided to make
their health a priority. For too long the origi-
nal inhabitants of this land have been
plagued with some of the highest rates of
heart disease, diabetes, high blood pressure
along with obesity. Now something else has
come along and that is high — cancer rates.
Thirty years ago it was very rare to know of
anyone who had cancer. But today it is here
and is becoming almost as common to our
people as diabetes or heart disease.

[ only recently found out that cancer in
the state of Nebraska is the No. 2 leading
cause of death for American Indians, and for
certain other races No. 1.

According to reports from the
Department of Health and Human Services of
Nebraska, the leading causes of death in the
state are cancer and heart disease. A lot of
people think that cancer is only something
that you get from smoking but that is only
partially true. There are a lot of other things

National
Dairy Month

First Dakota To Sponsor

that cause cancer — from pesticides and
other chemicals, to the air you breath, and
even sometimes the water you drink.

Increasing reports are linking processed
foods to cancer rates. Reading labels and
researching what some of those ingredients
that are hard to pronounce really are just
might scare you.

A lot of additives in foods are carcino-
genic or mutagenic, which means they can
and do cause cancer or can mutate cells. But
it doesn’t say that on the labels.

[ think it is time for the people to take
notice and do something about it. One way
people can help themselves is by eating
mroe fresh fruits and vegetables. But for peo-
ple on fixed incomes, they can be expensive
at the store.

With this all in mind, we decided to do
something about it. With the help from a
grant for diabetes prevention and health pro-
motion along with some expertise, equip-
ment and some technical know how from the
Nebraska Indian Community College’s (NICC)
extension program we did it.

emissions.

The Energy Choice

Four big gardens that are roughly 100 by
40 feet were established in the four districts
of the reservation, along with over 30 indi-
vidual gardens.

[ feel that is quite an accomplishment for
our small reservation. Now we can have
fresh fruits and vegetables, and maybe
through this we can fight these silent killers
of our people.

To help with educating the public about
the benefits of gardens and fresh produce,
NICC is also offering gardening classes dur-
ing its summer session. Through the exten-
sion program of NICC, gardens were tilled in
the districts and for individuals, and the
Santee Clinic’s grant for diabetes prevention
and health promotion provided seeds and
plants for the community gardens.
Community gardens were also established in
South Sioux City, Macy, and Walthill.

If you are interested in the gardening
classes offered at NICC this summer, contact
the college at 402-857-2434.

Three separate classes are offered; one at
each campus location.

o GPI Launches Energy

Choice Simulator

Online Tool Allows Users To Design And
Analyze Energy Legislation

L %Y MINNEAPOLIS —

4\ Researchers at the Great
Plains Institute (GPI) and the
University of Minnesota have
created an online tool to
“test drive” energy policies
and study their effects on tion.
the region's energy produc-
tion, state government budg-
ets, and greenhouse gas

experts in energy companies,
utilities, regulatory agencies
and nonprofit organizations
to program the model with
the most current economic
and greenhouse gas informa-

“This model is the culmi-
nation of two years of work
and builds upon GPI's core
competency of stakeholder
facilitation,” said Dane
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Coloring Contest

/
\__/ First Dakota National Bank will be cele-

brating National Dairy Month with a col-
oring contest for kids. The picture to
color can be picked up at any First Dakota
location or can be downloaded and print-
ed at www.firstdakota.com.

Kids are asked to have their entry back
to First Dakota by June 25th. Entries will
be on lobby display for the month of June
and will be judged in three age groups: 2-5
years old, 6-8 years old, and 9-12 years
old.

Prizes will be awarded to the winner of
each age group.

Simulator (ECS) was devel-
oped to study the impacts of
policy options on the
Midwestern economy. ECS
can model policy options
that include incentives for
renewable energy and car-
bon capture, low carbon fuel
standards, cap and trade, a
carbon tax, and moratoriums
on polluting technologies.
“We think the Energy
Choice Simulator will help
shed light on critical energy
policies being debated right
now at the state, regional
and federal levels,” said
Steve Taff, a University of
Minnesota economist who
helped develop the model.
Researchers worked with

McFarlane, GPI energy policy
analyst and one of the
researchers who developed
the model. “We are excited
to release it to the public
and hope that it will spark
informed dialogue about
energy policy among regional
leaders.”

The model’s online user
interface is free and available
to the public to construct
scenarios, change data
assumptions or perform new
experiments. Users can also
download a copy of the
model file and edit individual
data points themselves.
Learn more about the model
at www.energychoicesimula-
tor.com.
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Thank you to the businesses and individuals generously investing in the
YES! Initiative...a five-year comprehensive program to attract and retain
industry, educate the workforce, and promote Yankton's growth.

YANKTON ECONOMIC SUCCESS!

YES

Vanguard Division: $40,000.00+
First Dakota National Bank — $250,000
XYZ Corporation — $150,000 (see individual XYZ investors below)
First National Bank South Dakota — $100,000
Mount Marty College — $50,000
Slowey Management Company - $50,000
Welfl Construction — $50,000
Yankton Daily Press & Dakotan — $50,000
Yankton Motor Company - John Hagemann — $42,000
Avera Sacred Heart Hospital
Sapa Extrusions, Inc.
Yankton County Commission
Applied Engineering, Inc.
CorTrust Bank

Explorer Division: $10,000.00-$39,999.00

Kolberg-Pioneer, Inc.
Wells Fargo Bank
Yankton Medical Clinic, PC
Culhane Communications 106.3 KVHT/ESPN 1570
Eisenbraun & Associates, Inc.
Lewis & Clark Specialty Hospital
Midcontinent Communications
MtronPTI
Northwestern Energy
Shur-Co
John A. Conkling Distributing
KYNT/KK93 Radio
WNAX/104.1 The Wolf
MidAmerican Energy
Dakota Trailer Manufacturing, Inc.
EMJ Company
Fred Haar Company, Inc.
Johnson, Miner, Marlow, Woodward & Huff, Prof. L.L.C.
Services Center Federal Credit Union
Yankton Area Foundation
Heine Cattle Company
Vishay Dale Electronics, Inc.
Walmart Super Center
Baldwin Filters, Inc./Clarcor Corporation
Gehl Power Products, Inc.
Randy & Linda Johnson
Kennedy, Pier & Knoff, L.L.P.
M.T. & R.C. Smith Insurance
Marquardt Transportation
Larry & Diane Ness
Opsahl-Kostel Funeral Home & Crematory, Inc.
Stockmens Livestock Market
Williams & Company
Wilson Trailer Company

Trailblazer Division: $5,000.00-$9,999.00
Century 21 Real Estate
M.B.S., Inc. - Yankton
Gerstner Oil Company
Hy-Vee
Electair, Inc. - dba Kaiser Heating & Cooling
James & Joyce Donohoe
Fejfar Plumbing & Heating, Inc.
First Chiropractic Center
Floor to Ceiling Store
Hillcrest East, L.L.C.
Edward Jones Wayne Ibarolle
James Steel, Inc.
Knology
Minervas Grill & Bar
North Wind Builders, L.L.C.
Otto Ullrich Memorial Trust
Robinson Motors, Inc.
Rupiper Travel & Tours
T & T Development
Western Office Plus
Willcockson Eye Associates, PC
Wintz & Ray Funeral Home & Cremation Service, Inc.
Wohlenberg, Ritzman & Company, L.L.C.
Yankton Rexall Drug Company

Pioneer Division: $1,000.00-$4,999.00

Best Western Kelly Inn
Embroidery & Screen Works, Inc.
Hatch Furniture & Flooring
KPH Heating & Air Conditioning/Yankton Computer & Network Services
Rogers Family Pharmacy
Chuck & Barb Aman
Benedictine Sisters
Larry & Paula Benson
Tom Cihak Insurance
Don & Pam Kettering
Kline's Jewelry
Kopetsky's Ace Hardware & Bike Shop
Lewis and Clark Realty, Inc.
Mannes Architects
Matthew & Karen Michels
Aaron & Jamie Ness
Truck Trailer Sales & Service, Inc.
Yankton Winnelson Company
Anderson Realty, L.L.C.

Dan & Patti Eisenbraun
Ron Kraft Consulting
Berkley Motors
Blackburn & Stevens Professional, L.L.C.
Echo Electric Supply
Hedahls Parts Plus
Pam & Bob Rezac
Loren & Cleo Anderson
Sandy & Jake Hoffner
Animal Health Clinic
Drs. Michael & Darcie Briggs, DDS, PC
Neil J. Connot
Dan & Jeanne Devine
Gary & Joani Dybsetter
Denis & Mary Beth Fokken
Nate & Michelle Franzen
Charlie & Joan Gross
Jeral Gross
Marjorie Gross
Kurt & Carrie Hauser
Mike & Gerrie Healy
Paul & Kim Jensen
JJ Benji's Screen Printing & Embroidery
Dr. Wayne & Marge Kindle
Harris & Corinne Kruse
Emma French Laird
Lance Anderson Construction
Barbara Larson
Mark’s Machinery, Inc.

Ted & Nadine Mickelson
Rob Ness
Lloyd G. Reedstrom
Connie & Maurice Reiner
Al & Claudia Schumacher
Jolene & Randy Smith
South Dakota Magazine
Rob & Lori Stephenson
Vernon & Judy VanDerhule
Brad & Nancy Wenande

XYZ Investors
Titanium: $25,000+ Murray & Megan McGlone
Marv Looby (Property) Marc & Julie Mooney
Steve & YaVonne Slowey (Property Cory & Kim Nelson
Diamond: $5,000-$10,000 Tom & Theresa Nelson
Jon & Michelle Baumann Aaron & Jamie Ness
Ben's Brewing Company Byron & Beryl Olson

Tom & Al Buttolph Scott & Heidi Sandal
8hmad &T(r:iesti LEJkr%tph Bryan & Angie Schoenfelder

Gail & Deb Gubbels Dave & Brenda Spencer
Dan & Kami Guthmiller Rob & Lori Stephenson
Dave Hosmer & Stephanie Tamisiea John & Lynn Thieman
Todd & Vicki Knodel Todd & Michelle Van Maanen
Bob & Michele Luken Jeff & Lisa Wolfgram
W.D. & Jill Metheny Silver: $1,000-$2,499
PR. & Karla Olson Jason & Kathi Bietz
Shelly & Lynn Peterson Kevin & Vonnie Carda
Leon & Connie Somsen Brandi DeFries
Dan & Deb Specht Dr. Aaron Feser

Kynan & Nancy Trail Robert Gehm
Gold: $2,500-$4,999 Chad & Holly Gordon
e Y Jeral Gross

Richard & Jacalyn Andre
Chad & Viki Bent
Mike & Darcie Briggs
Sarah & David Carda
Todd & Danyal Chance
CreditSoup, Inc.
Mike Dellinger
Nate & Michelle Franzen
Garrett & Amanda Horn
Rob & Susie Klimisch
Gregg & Jill Kouri

James & Tracey Grotenhuis
Erich & Jennifer Johnke
Brett & LuAnn Kennedy

David & Jozette Knoff
Jim & Stacy Schramm
Brad & Nancy Wenande
Marty & Jill Wermers
Brad & Jessica Woerner

Other:
Dorothy O'Connell

For more information, contact Yankton Area Progressive Growth, Inc.
at (605) 665-9011 or on the web at www.yanktonedc.com




