
development board.
The Lund Theatre didn’t

stand alone in facing the
same dilemma, Petersen
explained. 

“The film companies were
going to cease making 35mm
prints,” he said. “It started
getting incrementally harder
to get 35mm prints, and
some (theaters) stopped
(their operations)
altogether.”

However, Petersen and
other area residents decided
they couldn’t allow the lights
to go out on the Lund The-
atre. The local development
corporation, known as SVEN
(Strengthening Viborg’s
Economy Now), conducted a
feasibility study to deter-
mine if the movie house
could remain a viable
business.

“Emotionally, everybody
wanted it,” he said. “We
formed a committee that
spent a lot of time and work
exploring it. The committee
determined there was over-
whelming support (for re-
taining the theater), not only
in Viborg but from the entire
region.”

The Lund Theatre runs
its shows at 7:30 p.m. Fri-
days, Saturdays, Sundays
and Wednesdays, Petersen
noted. But the cinema offers
more than entertainment, as
it provides economic devel-
opment, he added.

“We feel it’s a very vital
part of our Main Street.
When people come to the
movies, they also go to one
of our restaurants for sup-
per. They pick up some gro-
ceries, fill up with a tank of
gas, or they may stop at the
hardware store and other
businesses in town. It cre-
ates more income for those
businesses.”

Volunteers and financial
support have come not only
from among Viborg’s 800 res-
idents but from area commu-
nities, Petersen pointed out.

“We had fundraisers, and
we had capital campaigns. In
about four months, we
raised a little over $150,000
to support the movie the-
ater, and another $12,000
has come in since then,” he
said.

“The development corpo-
ration purchased the build-
ing, then we sold it to the
city for $1. The reason for
the $1 sale, we couldn’t do
this project unless we had
the city’s insurance. It’s a lot
more affordable than private
insurance.”

While the city owns the
theater for insurance pur-
poses, the theater board was
formed to operate and man-
age the theater and its main-
tenance. The theater board
also recruits volunteers to
work on movie nights and at
other times.

“We are constantly look-
ing for volunteers. We have a
good base of support, but
we can always use more peo-
ple,” he said. “The more peo-
ple we have, the easier it is
to fit them into a schedule.
They may need to work only
once every month or two. As
they say, many hands make
light work.”

The 11-member theater

board is divided into com-
mittees for bookings, adver-
tisements, concessions and
supplies, and maintenance,
Petersen said.

“We still have our normal
board of directors to over-
see the entire operation,” he
said. “We’ve got to make
sure that we’re getting all the
things done and we’re not
overlapping anyone.”

While initially faced with
a daunting task, the theater
board immediately received
good news, Petersen said.

“We originally estimated
it would be $75,000 to
$80,000 for the projector,” he
said. “We were able to pick
up a second-generation used
projector, with the new war-
ranty, for $55,000, so that
was a big advantage.”

The projector may not be
new, but it offers a high-qual-
ity digital picture and Dolby
sound system, Petersen said.

“It’s working really well,
and people are pleased,” he
said. “It’s like watching HD
(high definition) at home on
your TV or home theater
system. And you have the
surround sound with the
Dolby system.”

Before installing the new
projector, the board ordered
an assessment of the build-
ing’s electrical system, Pe-
tersen said. The findings
provided another pleasant
surprise.

“We had to rewire the
building to accommodate
the projector. But the old
equipment required three-
phase power, and we only
need single-phase power
with the new projector,” he
said. “We have updated all
the wiring, and it has gotten
us all up to code. With the
new projector on single-
phase power, it will actually
give us a cheaper electrical
rate.”

The board has also un-
dertaken renovation of the
lobby and other areas, Pe-
tersen said. Thanks to do-
nated materials and
professionals’ time, the
board was able to cover the
entire cost. The theater has
also received new heating
and air conditioning, all paid
for.

“We had to replace the
popcorn machine, that
would have cost $2,000, and
even that was donated,” he
said.

The next project calls for
restoration of the marquee
out front, which requires
some new glass panels and
work with the neon, he said.
The board also plans more
interior renovations and
work with the wall boards
and sound boards.

The theater effort has
rolled forward thanks to the
generous donations of time,
talent and materials from
SVEN members and the gen-
eral public, Petersen said.

“We have received a lot of
little gifts, and a couple of
larger gifts,” he said. “We
have had one donation for
$10,000 and one for $5,000,
and we have had a five-year
pledge of $21,000. Other-
wise, it’s been anywhere
from $25 to $1,000 pledges.
People are just giving what
they can. It really goes to
show, when everyone gives,
it doesn’t have to be a major
gift.”

The theater board has ac-
complished its goals with no

outstanding debt, Petersen
said.

“I just came from a devel-
opment meeting (this
week),” he said. “I was very
pleased to tell them that
people have been very faith-
ful with their pledges, and

they are continuing to come
in.”

The Lund Theatre has
survived because people be-
lieve in it and want it to suc-
ceed, Petersen said.

“We are seeing people at
the theater that we haven’t

seen before,” he said. “This
is important not only to Vi-
borg but to the entire re-
gion.”

———
For more information

about the Lund, check out
its Facebook page or visit

online at
www.lund-theatre.com.

You can follow Randy
Dockendorf on Twitter at
twitter.com/RDockendorf.
Discuss this story at
www.yankton.net.

HURRY,
4 DAYS
TO SAVE!
SEPT. 22-25

 20-
50% OFF
ACROSS THE
STORE
on select items from
your favorite brands 

EXTRA
20% OFF
WITH COUPON
BELOW
some exclusions apply

$21.99 
jcp argyle sweater
jcp.com 850-5220 
orig. $34

$29.99
straight jeans 
jcp.com 860-3001 
orig. $44

SHOP JCPENNEY & JCP.COM SEPT. 22-25

Prices eff ective through 9/25/13, unless otherwise noted. Items are subject to availability and may not be available in all JCPenney stores or at jcp.com. Percentages off  original or regular prices. Actual savings may exceed stated 

percentage off . “Original” and “regular” prices are off ering prices that may not have resulted in sales, and intermediate markdowns may have been taken. “Original” prices may not have been in eff ect during the past 90 days or in all 

trade areas. JCPenney reserves the right to limit returns or exchanges without a valid receipt. “Sale” events exclude Best Value merchandise. “Original” and Best Value items will remain at advertised prices after event.

online code: BGINFALL

*Extra 20% off  select original, regular, sale and clearance-priced apparel, shoes, accessories & home purchases. Extra 10% off  select original, 

regular, sale and clearance-priced furniture, mattresses, custom blinds & shades, fi ne jewelry, watches & Bijoux Bar purchases. Each off er good 

in store and at jcp.com, excluding taxes and shipping charges, 9/22/13-9/25/13. Does not apply to Best Value, Levi’s, Nike, Converse, Clarks, 

Athletic Shoes, Jewelry Trunk Shows, the Diamond Vault, Sprout Watches, Vivienne Westwood Watches, Sephora, Le Creuset, Dyson, Sophie Conran, 

Royal Doulton/Waterford, Celebrations, Lenox, Denby, Gorham, Spiegelau, Food, Kitchen Electrics, Hunter Douglas, In-Home Custom Decorating, 

Baby Gear, Services, Service Plans, Gift Cards, Furniture Outlet purchases, current orders and prior purchases, or in combination with other coupons. 

Can be combined with earned jcp rewards. Coupon cannot be used for payment on account. Coupon cannot be redeemed as cash or merchandise 

credit if merchandise is returned. No cash value. 

INSTRUCTIONS FOR JCP.COM ORDERS: Enter online code when prompted at checkout or call 1.800.322.1189 and mention the code.

EXTRA 10% OFF*

furniture, mattresses, custom blinds & shades, fi ne jewelry, watches & Bijoux Bar 
*Some exclusions apply. See below for details.

on apparel, shoes, accessories & home
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INTERIOR (AP) — Presi-
dent Barack Obama has signed
into law legislation that clears
the way for a new visitor cen-
ter at the Minuteman Missile
National Historic Site at
Interior.

The new 7,300-square-foot
center will house displays, a
theater, retail space and the
park’s administrative offices.

It’s scheduled to open in
November 2014.

The Minuteman Missile Na-
tional Historic Site was estab-
lished in 1999 to
commemorate the history and
significance of the Cold War.
The site preserves the last re-
mained Minuteman II missile
system in the country.

South Dakota’s three mem-
bers of Congress say the law
will transfer about 29 acres of
National Forest Service land to
the National Park Service.

President Signs Minuteman
Law For Visitor Center

OUR CLASSIFIEDS WORK FOR YOU!
CALL THE P&D AT (605) 665-7811


