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Don’t Miss Our
All-You-Can-Eat 

Broasted Chicken 
& Pollock Buffet 
With Salad Bar

Every 
Wednesday
5 to 9pm

Joe’s
Substation

Rural Lesterville
605-364-7414

VFW
Post 791      209 Cedar

5-7pm Cooks Choice

5-7pm – Domestic
Beers $1.50

5-7pm – Hamburger/
Pizza Burger & Fries

$5.00

Mustard Crusted
Pork Loin

Serving 5:30-8:00

No Band
Regular Menu 5:30-8:00

Chislic Served Last
Wednesday of Month

OPEN TO THE PUBLIC
Sunday

Thursday

Friday

Saturday
Entertainment

Bingo Wed. at 7:00p.m.
Sunday at 6:30p.m.

Happy Hour M-F
4:30-6:00

ACTIVITIES AND EVENTS:
• Zoomobile
• Wii Ski - jet ski simulator
• TIPS (Turn in Poachers) trailer
• Miniature Golf
• Butterfly Maze
• Obstacle Course

Lewis & Clark Recreation Area
5 miles west of Yankton, SD on Hwy 52.

605.668.2985 for more information.
Park entrance license required.

Daily License - $6/vehicle.

CRAfTS & GAMeS fOR ALL AGeS
PReSCHOOL ACTIvITIeS

• Public Domain Tune Band
• fish Tank
• Ducks Unlimited games
• Nature Bingo
• Nature Scavenger Hunt
• Archery/Air Rifle
• And much more!

St. George Catholic Church
Scotland, SD

Sunday, Sept. 13 • Serving 4-7pm
Adults $9.00, Children 3-10 $4.00, 

Children under 3 eat free
Broasted chicken, baked ham, cheese 

potatoes, green beans, salads, homemade 

ANNUAL FALL SUPPER

Raffle tickets available for many prizes.
buns, variety of pies, and beverages. Carry out available. 

Sunday, September 20
9:00AM • $20

Registration: Tripp Park • 8:00AM

5K & 1-Mile 

Sponsored by: Seventh-Day 
Adventist Church

FUN RUN

T-Shirts & After Race 
Snacks Provided!

Out On 
The Town

$735

Looking for handmade items, refurbished, jewelry, 
antiques, etc. Must be quality items!

Morgan Square, 1100 Broadway Ste. 121
605-366-2167

Mothers ‘N’ Need
Designs & Consigns

Vendors

Wanted!

Over 3,000 sq. ft. 
of vendor space 

available.
First Month FREE - 
if you set up before 

December 1st!

For more information: www.delmontsd.org or www.twinriversoldiron.com 
or call (605) 779-5291, (605) 999-3496, (605) 779-2211

2 Big Days in Delmont, SD!
19th Annual

Historical Society of Delmont

Saturday, Sept. 12
(Downtown Delmont)

Downtown Parade 11AM

12th Annual
Twin Rivers Old Iron Assoc.

Baling • Parades
Plowing 
Corn Shelling 
Tractor Pull 
Pedal Pull 
Threshing 
Historic DVD’s

 Harvest Festival
Saturday & Sunday, 
September 12 & 13
(At the Farm, 1/8 mile west) 

Featuring..
.John Deere Tractors 

and Machinery
Farm Parade Both Days 1PM

 Flea Market Space
Demonstrations 
Exhibits • Kuchen
Steam Tractor
Old Time Fiddlers
Kid’s Rides
Kuchen Queens Crowned

Petting Zoo
Church Service
Quilt Show • Crafts
Art Show/Sale
Pumphouse Museum
Lunch ~ Both Sites
Historic Speakers

he said. “This is proof that 
they support football and 
want football to have what 
we need to compete at a high 
level.”

Saturday’s game has a 
chance to break Coughlin-

Alumni Stadium’s attendance 
record of 16,498, which was 
set two years ago against 
North Dakota State and aided 
by temporary bleachers and 
a standing-room-only area.

“It’s going to be nuts, a 
completely different atmo-
sphere,” said Cole Langer, a 
junior defensive lineman from 
Dell Rapids. “Hopefully it’s a 
lot louder and will be a lot of 
fun to play in.” 

SDSU
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— in northeast South Dakota.
Doland, even for its small-

town feel, had a history of 
producing famous names. It 
was the home of former Vice 
President Hubert Humphrey, 
former S.D. Governor Harvey 
Wollman, as well as two Air 
Force generals and two Olym-
pic wrestlers.

“You always kind of felt 
like people were doing things 
constantly, so you thought, 
‘Hey, I can do anything,’” 
Miles said.

Once he realized his col-
lege basketball career wasn’t 
likely to happen, Miles pur-
sued a path in coaching.

Following a stint as an 
assistant at Northern State, 
he was hired at NAIA Mayville 
State (N.D.), where he spent 
two seasons. Then came 
stops at Southwest Minneso-
ta State (four seasons), North 
Dakota State (six seasons), 
Colorado State (� ve seasons) 
and now Nebraska (he will 
enter his fourth season).

Through all those stops — 
and 326 career wins — Miles 
says he has never forgotten 
those early life lessons from 
Doland, where he and his 
friends used to sit on the 
top of the high school gym 
roof to look at the stars and 
ponder life.

“I always knew I wanted to 
represent my family and who 
I was working with,” Miles 
said.

Known for his energy and 
enthusiasm, Miles told the 
crowd Wednesday that he 
takes to heart the ques-

tion posed by author John 
Maxwell in his book “Today 
Matters.”

The line? 
What is a good day to 

you?
“You ask a basketball 

coach, they’ll say winning 
the game,” Miles said. “Well 
guess what, nine times out 
of ten, a coach is not happy 
with a win.”

And so, in an effort to 
make sure he accomplishes 
what he wants in a given day, 
Miles carries with him a set 
of � ve daily goals.

Those include: Exercise 
early in the day, spend time 
with family, spend individual 
time with his team, one “ex-
traordinary” act of recruit, 
and spend time to himself.

Sure, there are days 
— particularly during the 
season or when he’s recruit-
ing — where Miles doesn’t 

check off each item, but it’s a 
daily reminder to be a better 
person, he said.

“Whatever dominates 
your thinking, make it some-
thing you can be proud of,” 
Miles said.

As he has progressed in 
his career and his life, Miles 
admits that while his goals 
may change, his values have 
not wavered.

He shared with the crowd 
a list of values he once 
wrote down for himself in 
1993, when he was a young 
assistant coach. One piece of 
advice, in particular, strikes a 
chord today, he said.

He had written down 
“Finance.” The question was, 
how could he work to be 
more � nancially independent. 
By the time of his second 
season (1996-97) at Mayville 
State, Miles earned a small 
raise to $29,000 a year.

Money, he said, is no 
longer a concern.

“They (Nebraska) pay 
me over two million dollars 
a year to coach basketball,” 
Miles said. “And guess what, 
I don’t care about money. It 
doesn’t matter. 

“In life, it’s about your re-
lationships,” he added. “The 
people you hang out with are 
going to re� ect your values.”

Put another way: Show me 
your friends and I’ll show you 
your future, Miles said.

It’s those connections 
that mean most in a person’s 
life, said Miles, who pointed 
out that some of his closest 
friends today were ones he 
made while in high school.

“Stay tougherness and 
you’ll be alright,” he joked in 
closing, referring to his white 
board mishap.

Follow @jhoeck on Twitter

Miles
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BY JEREMY HOECK
jeremy.hoeck@yankton.net

Chuck Iverson clearly 
remembers interviewing a 
young, energetic coach 20 
years ago.

Iverson, the Mount Marty 
College athletic director, was 
searching for a new head 
men’s basketball coach.

This particular candidate 
had just � nished a stint as an 
assistant coach at Northern 
State.

“He was impressive,” 
Iverson recalls. “He was 
young-looking; still is. He was 
impressive then and impres-
sive now.”

Who was that young 
coach?

Tim Miles.
Yes, that’s right. Miles 

— owner of 326 career wins 

and now a 
Division I 
household 
name — 
was very 
nearly 
the head 
coach of 
the Lanc-
ers.

Iverson 
joked that 
he is the 

last person 
who didn’t offer Miles a job.

“I’m not proud of that,” 
Iverson said during his 
introduction of Miles dur-
ing Wednesday night’s FCA 
Evening of Champions event 
in Yankton.

To be fair, the guy Mount 
Marty hired turned out to be 
the smart move.

Jim Thorson had been the 
former Yankton College head 
coach and athletic director, 
and was later the head coach 
at South Dakota State.

“Why are you interview-
ing me, when  you know Jim 
Thorson could run for mayor 
of Yankton?” Miles recalls.

Miles joked that Iverson’s 
reaction was, “No, no, we’re 
open to this.”

As Miles was 12 minutes 
outside of Yankton after his 
interview, he got a phone 
call. It was Iverson. Mount 
Marty was hiring Thorson.

Sure, there’s an under-
standable sense of what-
could-have-been, but even as 
Miles points out, he wasn’t 
the same Tim Miles everyone 
now knows.

“They hired the perfect 
guy,” Miles said. “ I wasn’t 

ready.”
Miles was later hired as 

the head coach at Mayville 
State, an NAIA school in 
North Dakota, and would 
go on to lead that men’s 
program to a pair of national 
tournament appearances in 
his two seasons.

Mount Marty, conversely, 
found similar success right 
away with Thorson. He 
guided the Lancers to the 
NAIA National Tournament 
semi� nals in his third season 
(1997-98). Thorson, who 
resigned two years ago, won 
253 games in 18 seasons at 
Mount Marty.

Hindsight is 20/20, but it’s 
certainly interesting to think 
about it, isn’t it?

Follow @jhoeck on Twitter

Young Miles Interviewed For Men’s Basketball Post At MMC 20 Years Ago

JAMES D. CIMBUREK/P&D
Mount Marty College athletic director Chuck Iverson intro-
duces Nebraska head men’s basketball coach Tim Miles 
during the FCA Evening of Champions on Wednesday at 
the YHS main auditorium. Miles interviewed with Iverson 
for the head men’s basketball job at MMC in 1995, and Iver-
son’s son, Colton, was at Colorado State as a redshirt dur-
ing Miles’ final season in Fort Collins.

Jeremy

HOECK

Out Of Town? Follow P&D Coverage
Online at www.yankton.net

(AP) — The Dallas Cowboys 
set the standard for technologi-
cally advanced NFL stadiums. 
The challenge to keep that un-
of� cial title could be as tough 
as getting to the Super Bowl.

With new ballparks to 
debut in Minneapolis next year 
and Atlanta in 2017, keeping up 
with what fans want from tech-
nology is an endless process 
for NFL teams.

“We try to do that every 
year, have a new offering, 
whether through our app or 
experiential,” says Charlotte 
Jones Anderson, the Cowboys’ 
executive vice president and 
chief brand of� cer. “This year, 
we have a DraftKings fantasy 
sports lounge for our fans 
interested in playing and en-
gaging in fantasy football.”

Because AT&T is a partner 
and has naming rights to the 
Cowboys’ building, Anderson 
believes the team has an edge 
in the tech world. Another 
corporate giant, IBM is helping 
design and implement the 
technology for the Falcons’ 
new home.

IBM is trying to make sure 
the infrastructure for Mer-
cedes-Benz Stadium doesn’t 
need to be replaced as technol-
ogy advances.

“It’s critical to have future 
� exibility over time,” says John 
Armstrong, North American 
leader for IBM interactive 
experience.

But it takes more than 
strong Wi-Fi to make football 
fans leave their living rooms 
and big screen TVs to pay for 
expensive tickets, parking and 
concessions at the stadium. .

The Cowboys think their 
fan app is a difference maker. It 
provides traf� c updates, best 
routes into the parking lots, 
directions to your seat and 
ticket management. Fans can 
provide instant feedback when 
there is an issue such as long 
lines at the gates or rest room/
concession problems.

The team has added 
touchscreens in the stadium 
on which fans can look up 
player bios, the history of the 
Cowboys cheerleaders, or 
descriptions of the stadium’s 
art collection.

Ramping Up 
Technology A 
Key For Fans 
At Stadiums


